
innovative, creative communication solutions
                                            fast, efficient and personal service
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kimmcgraw design company  

provides innovative, creative 

communication solutions that meet 

your needs while striving for fast, 

efficient and personal service.
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Kim McGraw, owner kimmcgraw design 
company, has 20+ years experience in the 
design industry. 

Kim McGraw started kimmcgraw design 
company in 1997.

Prior to that Kim spent five years at  
American Express Financial Advisors, Inc.  
as an art director and then creative director.

She also worked on staff for five years as a  
senior designer at Spangler Design Team.
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kimmcgraw design company offers the 
following comprehensive design services: 

• Logo design

• Brand identity development 

• Marketing kits 

• Newsletters 

• Sales promotions 

• Direct mail 

• Annual reports

• Invitations 

• Announcements 

• Website design (look and feel)
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 •	Affiliated Community  
Medical Centers

•	 Ameriprise Financial 

•	 AmSouth 

•	 ATEK

•	 Automation, Inc.

•	 Blue Cross Blue Shield

•	 Cargill 

•	 Comer Consulting

•	 Davenport Stables

•	 Erickson Mediation  
Institute 

•	 Excel Exam Review

•	 Glenna Farms

•	 Gold’n Plump Poultry 

•	 GRACO 

•	 ING ReliaStar 

•	 Inscape Publishing

•	 KLESK Metal Stamping 

•	 Marquette Banks

•	 Merrill Corp.

•	 Milestone

•	 Minnesota Lawyers Mutual 
Insurance Company

•	 Octavus 

•	 Ostbye 

•	 NFP Securities 

•	 Pearson Assesments

•	 Rickey & Wong, DDS

•	 Tangent Corp. 

•	 US Bancorp 

• Warner Tool 

•	 Wealth Planning  
Advisory Group
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Speech + Language
assessment + intervention tools

2013  CATALOG
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Call today to 
learn more about
Attorney Link.

(866) 44-FindLaw
(866) 443-4635

www.findlaw.com

Choose FindLaw as your client
development partner.

© 2005, FindLaw, a Thomson business  9-05

www.findlaw.com

Attorney Link

DELIVERING HIGH-QUALITY,  

TARGETED LEADS TO YOUR LAW F IRM
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Your Global Energy Resource    In a world of scarce resources and volatile markets, 
                      there is one energy resource you can rely on.  
 
           C A R G I L L  I N  E N E R G Y

C A R G I L L  I N  E N E R G Y

municipal

agency

land 

small community

agricultural

QUALITY
DENTISTRY
for kids & grownups
( 2 0 9 )  5 7 7 - 0 7 7 7
( 9 2 5 )  6 0 6 - 0 7 7 7

to a 

B E A U T I F U L  S M I L E

6P A T H S

Orthodontics • Invisalign • Implants • Full Smile Design
Neuromuscular • Dentistry • Bleaching & Tooth Whitening

Let us help you fi nd your path
 to a more beautiful smile.

QUALITY
DENTISTRY
for kids & grownups

3608 Dale Road
Modesto, CA 95356

(209) 577-0777

• • •

4101 Tully Road,
Suite 201

Modesto, CA 95356
(209) 577-0777 

• • •

2050 Portola Avenue
Livermore, CA 94550

(925) 606-0777

or more than 

30 years, Quality 

Dentists has served people 

of all ages with their dental 

needs. From kid-friendly, 

family care to full smile 

designs, representing the 

most advanced cosmetic 

and restorative dentistry 

techniques, our emphasis 

is on prevention so that 

we can help you maintain 

optimal dental health 

throughout your lifetime.

F
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LEARNINGSOLUTIONS

A M E R I C A N  E X P R E S S   
A D V A N TA G E

2 3

roviding your children with a
quality education may be the
best way to ensure their future

financial security. With high contribution
limits, no income restrictions for
contributions and potentially tax-free
withdrawals, it’s no wonder that 529 College
Savings Plans have become a popular way
to save for such an important goal.
Hopefully these realities will shed some
new light on frequently misunderstood
aspects of 529 plans for you.

Since 529 plans are state
sponsored, they are geared

to families sending their children 
to state schools.
REALITY: 529 plan funds can be used at
any accredited college or university in the
country — and even at some foreign
institutions.

Having a 529 plan will 
affect my child’s chance 

to receive financial aid.

REALITY: Your 529 plan is treated as an
asset of the parent or other account
owner instead of the child for financial
aid purposes. That’s an important factor,
as assets held in the child’s name or in 
a custodial account are assessed at a
much higher rate when calculating
financial aid eligibility. 

If my child doesn’t go 
to college or gets a

scholarship, I’ll lose my money.
REALITY: You’ll get back 100% of your
principal and 90% of your earnings if
that’s the case. What’s more, you can
change the beneficiary to another
qualifying family member at any time to
avoid taking non-qualified distributions.

I can only contribute 
to one education savings

program per child.
REALITY: In addition to making 529
plan contributions, you can fund a
Coverdell Educations Savings Account.

Plus you can also contribute to more than
one state’s 529 plan for the same
beneficiary.

Earnings on college savings
accounts can’t keep up with

rising college costs.
REALITY: With college costs rising so
fast, you have cause for concern about
your investment returns keeping pace.
Fortunately, many 529 plans offer a range
of investment choices with growth
potential tailored to your time frame and
risk tolerance.

529 plans will disappear in
2011 when the 2001 tax

reform law sunsets.
REALITY: It’s true that provisions of
2001’s tax reform law that enhanced 529s
are scheduled to sunset in 2011 unless
Congress reauthorizes them. Keep in
mind, however, that while taxation of the
plans may change, 529 plans existed prior
to passage of the law, and their basic
provisions shouldn’t be affected by the
law’s sunset.

If you’re considering ways to help secure
your family’s financial future with an
education savings plan, we can help. Call
today to schedule an education planning
consultation. We’ll help make sure your
plans are on track to turn your family’s
college dreams into reality. ■

Myth:

Get more 
from life

New life insurance

choices to meet your 

unique needs

The advantages 
of investing 

early and often

ow more than ever, 
people are looking to

secure their financial 
plans with life insurance. 

American Express® Life Protection
Select1 is flexible fixed interest rate
life insurance that helps you to plan
for your lifetime needs through a
conservative approach to cash
accumulation — free from stock
market ups and downs.

American Express® Variable
Universal Life IV1,2 is life insurance
and  — plus a way to receive
guaranteed fixed income or
participate in the growth potential 
of the equities market. While you
have the financial security of a 
death benefit, you may also benefit
from fixed income or the opportunity
for cash value growth. ■

1 Variable life and fixed life insurance are complex
vehicles. Before you invest, be sure to ask your sales
representative about the life insurance policy’s
features, benefits, risks and fees, and whether the life
insurance policy is appropriate for you based on your
financial situation and objectives.

2 For more information on Variable Universal Life IV,
please write to American Express Financial Advisors
at 848 AXP Financial Center, Minneapolis, MN for a
prospectus. Please read it carefully before investing or
sending money.

Life insurance is underwritten by IDS Life Insurance
Company, Member NASD.

Guarantee based on continued claim paying ability of
Insurance Company.

IDS Life Insurance Company is an affiliate of American
Express Financial Advisors Inc. Member NASD. American
Express Company is separate from IDS Life Insurance
Company is not a broker-dealer. 
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A 529 college savings plan that
earns high marks
The tomorrow’s scholarSM college savings plan, distributed by

American Express Financial Advisors, managed by Strong Capital

Management, Inc., and sponsored by the state of Wisconsin,

offers a wide range of investment options from American

Express® Funds and Strong Funds. Residents from any state

can contribute to the plan. Ask for more details about how

tomorrow’s scholarSM can help your family reach its

education goals.

tomorrow's scholarSM is a State-sponsored Section 529 College Savings Program
administered by the Wisconsin Office of the State Treasurer. The program is managed by
Strong Capital Management, Inc., a registered investment advisor. Securities distributed by
Strong Investments, Inc., an affiliated company and made available through American Express
Financial Advisors Inc.

Americans with bachelor’s degrees
earn 80% more on average than those
with high school diplomas.

Source: The College Board, October 2001

Myth:

Myth:

Myth:

Myth:

Myth:

529 College
Savings Plans

M Y T H VS R E A L I T Y

Get the facts you need about an outstanding 
education savings opportunity.

FAST FACT
Americans with bachelor’s degreesearn 80% more on average thanthose with high school diplomas.Source: The College Board, October 2001

This is a hypothetical illustration and is not meant to represent any particular investment or to imply any guaranteed rate of return. 
The illustration assumes an 8% annual return. The value and return of most investment products will fluctuate over time.

This illustration does not take into account product fees or expenses. The addition of fees and expenses will impact performance.

ant to build wealth for your long-term goals such as retirement?
There will probably never be a better time to start investing than
now. Here’s why:

Time and compounding team up for you. With potential capital gains and/or
compounded earnings over the years, time can be one of your most powerful
investment tools. By reinvesting your earnings into additional shares they can
begin drawing earnings themselves — and the process keeps growing over time.

So starting early may significantly reduce how much you have to invest per
month for a given savings goal (see chart below). Conversely, putting off
investing until later may seem easier, but you’ll likely have to invest much more
to amass the same amount as an early bird — because your investments won’t
have as much time to grow.

Time tempers investment risk. Historically, most investments’ average returns
have become more predictable the longer the holding period. For example, while
stocks, stock mutual funds and variable annuities can post wide-ranging returns
from year to year, they have provided a narrower, more positive range of returns
for longer spans.

In short time frames such as the last year or so, stocks have been sluggish
performers. But when you look at periods of 20 or more years, stocks may appear
more appropriate for many goals — especially considering the money-eroding
effects of inflation over time.*

Anytime you need advice, just call
One other benefit you have over the long term is ongoing, professional
investment advice. Anytime you’d like to plan for a certain financial goal, revise
your plans or assess your progress, please call. ■

* Past performance is no guarantee of future results.

W

T A K E  A D V A N T A G E  O F  T I M E

30 years to reach
savings goal
$134 per month

$200,000

20 years to reach
savings goal
$340 per month

10 years to reach
savings goal
$1,093 per month

5 years to reach
savings goal
$2,722 per month

Savings goal:
$200,000

Everyone recognizes the value of

leveraging retail real estate in today’s

competitive marketplace. With

the explosion of new

products, private label

and brand

extensions, it’s

even more

important to

optimize your

merchandising

environment. 

The simplicity

and efficiency

of Cannon’s

Magna BarTM

system has made it

one of the most

popular peg solutions for

over 20 years. Magna Bar is the

benchmark — utilized in numerous

retail channels including grocery, drug

and hardware as well as multiple

product categories such as

candy, cheese, packaged

meat and a wide

variety of general

merchandise. 

We’re pleased

with this

market

acceptance

and now

proudly

introduce our

new P3TM theft

reduction system

— the next

generation of peg

solutions to address new retail

merchandising challenges.

For more information 

on P3 and the complete

MagnaBarTM line, please 

call us at 800.825.8501 or

check out our website at

www.cannonequipment.com. 

Cannon’s New 
P3TM Pilfer Proof Peg 

Our merchandising system will help you reduce shrink and efficiently

display products while creating an easy-to-shop environment. This

innovative, shopper-friendly solution encourages impulse purchases

and prevents sweeping of products by shoplifters. P3 is also “retailer-

friendly” — rather than requiring keys or magnetic locks, P3’s unique

keyless design allows store personnel to spend more time focusing on

the customer. Don’t currently use Magna BarTM? Our P3 system works

with standard pegboard too.

2009 CATALOG

Better insights. Better decisions. Better outcomes.

Career Planning and Exploration

Helping you guide 
your students toward 

rewarding futures
Assessments for 

Today’s Career Planners
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An Alliance Approach

INTERACTIVE

RETIREMENT

SYSTEMS

Empowering participants through technologyTM

INTERACTIVE

RETIREMENT

SYSTEMS

Empowering participants through technologyTM

3800 American Blvd. West, Suite 1455 • Minneapolis, MN 55431

Phone: 952-897-5145 • Fax: 952-897-5148

www.InteractiveRetirement.com

Our mission…
Build alliances with 

exceptional pension professionals.  

Deliver comprehensive support 

to retirement plan sponsors.  

Facilitate employer goals and give employees 

their best chance for a 

financially successful retirement.

M E T A L  S T A M P I N GKLESK

PRECIS ION STAMPINGS
SHORT & LONG RUNS

COMPLETE  TOOLING 
FACIL IT IES  WITH 

TRAVEL ING WIRE E .D.M.

HIGH SPEED E .D.M.  
HOLE DRILL ING& 
TRAVEL ING WIRE 

E .D.M.  PRODUCTION

ASSEMBLIES

When you need 
just a little help.

Personal Spaces Design Studio
4744  Hampton Road

Mound, MN 55364

952.472.6300 Phone
952.472.6400 Fax
Personal-Spaces.com

Professional interior
design consulting at
an affordable price!
Creating a personal style for your

home can be a fulfilling experience.

But many people don’t know where

to start. Whether you’re building,

remodeling or just want to fix up 

a room or two, Personal Spaces 

will give you the design tools and

confidence you need to make the

home of your dreams a reality.

A professional Interior Designer 

will give you an 11/2 to 2 hour 

in-home consultation, listening 

to your needs and gathering the

necessary information to create 

a personalized design solution. 

For one flat fee, you will get a

complete design and tool kit to 

get started on updating your 

personal space.

Need a little more help?

Personal Spaces is a full service design studio.
We can manage every aspect of your project
from concept to installation. We’ll make it easy
for you! Here is just a sample of other services
available to you:

■ Furniture/Fabric Selection

■ Material and Finish Selection

■ Custom Cabinetry Design

■ Project and Contractor Management

■ Kitchen/Bath Design

■ Custom Window Treatments

■ Home Theater Design

Our Staff

Our team of healthcare
professionals offers
diabetes care, education
and support to help
meet the needs of
people with diabetes
and their families.

Lisa Bolle, RN, CNS
Diabetes Clinical Nurse Specialist

Terri Malecek, RN, CN
Diabetes Clinical Nurse Specialist

Amy Salo, RD, LD
Dietician

Stacey Dahl, RN
Nurse Educator

Barb Ahrenholz, RN
Nurse Educator

Jaime Schlomann, RD, LD, CDE
Diabetes Nutrition Educator

Tamara Hein, MPH, RD, LD
Dietician

Professional Diabetes 
Support

Helping you succeed is job one

At Cap Pro Brokerage, helping you and

your clients succeed is our top priority. 

We believe that the value of our business 

is directly related to the quality products

and service we provide. We also

understand the challenges you face

building your business and relationships

with your clients. In essence, if you 

don’t succeed, we don’t succeed.

Where do I start?

Call Cap Pro Brokerage toll free at 

1-877-801-2335 Monday through Friday

from 8:00 a.m. to 5:00 p.m. Central Time

and we’ll help you get started. Also, 

visit the Capital Professional Advisors

website for more details on how 

Cap Pro Brokerage can help you 

and your clients succeed. 

Cap Pro Brokerage Services, Inc.

220 South Sixth Street, Suite 900

Minneapolis, MN 55402

www.CapitalCPA.com

For broker/dealer use only. Not intended for use with clients.

Member NASD and SIPC

Creating value, choice and 

solutions for your clientsGet more 
information today!

See how this ground-breaking 

program can help you sort out and 

answer the professional and legal 

questions surrounding this important 

topic! Just call 800.627.7271, and 

we’ll put you in touch with your local 

Measurement Consultant. Or visit us 

online at PearsonAssessments.com. 

Reference item number 30350.

BEST PRACT ICES

Applying 

Response to Intervention (RTI) 

and Comprehensive Assessment 

for the Identifi cation of 

Specifi c Learning Disabilities

Dawn P. Flanagan, PhD

Alan S. Kaufman, PhD

Nadeen L. Kaufman, EdD

Elizabeth O. Lichtenberger, PhD

An unprecedented 

professional development 

program presenting expert 

opinions of more than 

35 acknowledged leaders 

in the fi eld

PearsonAssessments.com
800.627.7271
Copyright © 2008 Pearson Education, Inc.or its affi liate(s). All rights reserved. 
Agora: The Marketplace of Ideas is a trademark of NCS Pearson, Inc.         XTL  F390CD  1634-7476   01/08 

■ Vincent C. Alfonso, PhD

■ Jeffery P. Braden, PhD

■ Jason C. Cole, PhD

■ Deborah Peek Crockett, PhD, NCSP

■ Ron Dumont, EdD, NCSP

■ Colin D. Elliott, PhD

■ Catherine A. Fiorello, PhD

■ Dawn P. Flanagan, PhD

■ Jack M. Fletcher, PhD

■ Elaine Fletcher-Janzen, EdD, NCSP

■ Douglas Fuchs, PhD

■ Mark Fugate, PhD

■ Michael E. Gerner, PhD, PC

■ Frank M. Gresham, PhD

■ Elena L. Grigorenko, PhD

■ James B. Hale, PhD

■ Lynne E. Jaffe, PhD

■ Alan S. Kaufman, PhD

■ Nadeen L. Kaufman, EdD

■ Elizabeth O.     Lichtenberger, PhD

■ Jennifer T. Mascolo, PsyD

■ Nancy Mather, PhD

■ George McCloskey, PhD

■ Kevin S. McGrew, PhD

■ Robert Misak, MA, MEd, LSSP

■ Jack A. Naglieri, PhD

■ Salvador Hector Ochoa, PhD

■ Samuel O. Ortiz, PhD

■ Daniel J. Reschly, PhD

■ Cecil R. Reynolds, PhD

■ Gale H. Roid, PhD

■ Fredrick A. Schrank, PhD, ABPP

■ Andrew Shanock, PhD, NCSP

■ Margaret Jo Shepherd, EdD

■ Lawrence G. Weiss, PhD

■ Perry A. Zirkel, PhD, JD, LLM

Agora: The Marketplace of IdeasTM gives 

you an extraordinary opportunity to hear 

the opinions of today’s top experts 

PROGRAM
DEMONSTRAT ION

BEST PRACT ICES

Applying 

Response to Intervention (RTI) 

and Comprehensive Assessment 

for the Identifi cation of 

Specifi c Learning Disabilities

PROGRAM
DEMONSTRAT ION
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“EFFICIENCY IS  
DOING THINGS RIGHT;  

EFFECTIVENESS IS 
DOING THE RIGHT THINGS.”

PETER F. DRUCKER

MERRILL’S NORTHWEST DIVISION
EFFICIENT AND EFFECTIVE SOURCING, PRINT AND  

FULFILLMENT TO HELP YOU HIT YOUR TARGET.

MERRILL’S NORTHWEST DIVISION
FLEXIBLE SOURCING, PRINT AND FULFILLMENT TO KEEP YOU MOVING FORWARD

“BLESSED ARE THE FLEXIBLE,  
FOR THEY SHALL NOT BE 

BENT OUT OF SHAPE.”
ANONYMOUS

MERRILL’S NORTHWEST DIVISION 
PROVEN SOURCING, PRINT AND FULFILLMENT 

STRATEGIES TO GENERATE RESULTS

“SIMPLIFY, SIMPLIFY.”
HENRY DAVID THOREAU

WASI®–II
Up-to-date, brief, and reliable.

AFFIL IATED COMMUNITY 
HEALTH FOUNDATION

Founded in 2002, Affiliated Community Health

Foundation (ACHF) is a not-for-profit foundation

associated with Affiliated Community Medical

Centers. The foundation recognizes the need to

encourage healthcare careers in our communities.

With the ongoing shortages in health care personnel, 

ACHF scholarships offer the needed support for students 

to consider a health care occupation. Scholarships are awarded

directly to individuals and also through partnerships with

educational institutions in the Southwest Minnesota region such

as Ridgewater College and Alexandria Technical College.

If you would like more information, are interested
in donating to ACHF, or know someone who is
interested in applying for the scholarships, please
visit acmc.com/ACHF.

hours
C L I N I C

a guide  
for parents  
who want  
tobacco-free  
kids

bluecrossmn.com

for the health of all.sM

We’re a health company that stands for the health of all. 
That means going beyond providing health coverage to 
deeply investing in programs and initiatives that build 
healthy cultures at home, at work and in the community — 
not just for our members but for everyone.

F1161R06 (8/12)

Blue Cross® and Blue Shield® of Minnesota is a nonprofit independent 
licensee of the Blue Cross and Blue Shield Association.
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C O R N  S W E E T E N E R S  A N D  S U G A R

Peace of Mind Begins with 
People You Can Trust

People are the most important asset to business 

success. That’s why Cargill puts the largest 

dedicated sweetener sales, technical services and 

customer services teams in the industry on your 

side — a collaborative team that is responsive, 

experienced in the industry and fi rmly anchored in 

our customer-centered culture.

Through this team, and because of our long-term 

food industry focus and leadership, you can easily 

access and leverage the knowledge, supply chain 

expertise and insights of a global industry leader 

and bring Cargill’s wealth of resources to your 

door. Our approach all begins with you and what 

you need to succeed. This includes the full breadth 

of our sweetener technology platform — product 

development and technical service — plus the 

ability to discover what consumers really want.

Quality and Reliability — 
Delivered

We Do it Right the First Time
So You Can Breathe Easy

Sometimes it’s good to be sticklers, and we are 

when it comes to internal standards that ensure 

product consistency to your specifi cations. We have 

teams across our business dedicated to ensure:

> Product integrity

> Reliable delivery

> Superior support services

When you get a Cargill delivery, you know it’s of 

the highest standards, just as you ordered it and 

delivered on time.

Food Safety Diligence for Your Assurance

Consistent high quality is an outcome of our quality 

assurance and continuous monitoring programs. 

With food safety in the spotlight, we continue to 

focus on scrutinizing our processes from origin 

through delivery.

Technical Insights that Help You Lead the Way

Tomorrow’s profi tability is dependent on your ability 

to create breakthrough new products and to breathe new life into existing 

“A lot of companies share knowledge, 
but Cargill has more proven experience and 
success that make it valuable.”
M A J O R  F O O D  A N D  B E V E R A G E  C O M PA N Y  E X E C U T I V E

winners. Our dedicated technical services team has 

the resources and knowledge to troubleshoot existing 

challenges and the sweetener ingredient selection 

expertise to work with you in formulating better foods 

and beverages.

The Power of Stability on Your Side

With many years of experience in the food industry 

and especially across the sweetener supply chain, 

Cargill continually monitors the infl uences on 

food ingredient and energy costs so we can offer 

smart ways to help manage market volatility. We’ll 

work closely with you to identify risk management 

solutions that bring you greater bottomline 

profi tability, stability, and ultimately, peace of mind.

“When we have any new issues or need resolutions, we always go to Cargill fi rst 
because of their expertise and close customer relations.”

C A R G I L L  S W E E T E N E R  C U S TO M E R

Driving Profi tability by Leveraging Our Resources
In today’s world of dynamic markets and changing consumer demands, partnering with a reputable 

supplier that you can truly rely on is more important than ever. At Cargill, we understand what it takes 

to be a business partner and strive for this every day. As a longtime trusted advisor for sweetener 

expertise, Cargill is dedicated to collaborating with customers to create unique solutions by aligning 

our people and resources with your needs. So whether you are looking for industry knowledge, risk 

management expertise, consumer insights or application know-how, Cargill is dedicated to providing 

you with the optimal tools and resources to drive your business forward.

THE INFORMATION CONTAINED HEREIN IS BELIEVED TO BE TRUE AND CORRECT UNDER US LAW. ALL STATEMENTS, RECOMMENDATIONS 
OR SUGGESTIONS ARE MADE WITHOUT GUARANTEE, EXPRESS OR IMPLIED, AND ARE SUBJECT TO CHANGE WITHOUT NOTICE. WE 
DISCLAIM ALL WARRANTIES, EXPRESS OR IMPLIED, INCLUDING ANY WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR 
PURPOSE AND FREEDOM FROM INFRINGEMENT AND DISCLAIM ALL LIABILITY IN CONNECTION WITH THE USE OF THE PRODUCTS OR 
INFORMATION CONTAINED HEREIN.

© 2009 CARGILL, INCORPORATED. ALL RIGHTS RESERVED. WWW.CARGILL.COM
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Consumer Fit
> Meets consumer desire for great-tasting, 

lowersodium snacks

> 42% of respondents indicated an intent 
to purchase 33% reduced-sodium potato chips 
that offer the same great taste/saltiness of regular 
potato chips1

> Use of low-sodium foods increasing, with 66% of 
thepopulation using low-sodium foods/beverages2

> 45% of consumers check sodium content on 
food labels2

> Consumers are willing to pay a 20% premium for 
great-tasting, lower-sodium potato chips1

Functional Benefi ts in 
Salty Snacks
> Great “salty” taste in topical applications

> Heat-stable, including applications such 
as deep-fat frying and baking

> Delivers comparable water activity to salt 
in dried products such as jerky

Product Characteristics
> A granular system that handles and fl ows like salt

> Up to 50% sodium reduction delivered through 
partial salt replacement

> Non-allergenic, kosher and GRAS (Generally 
Recognized as Safe)

> Meets FDA/USDA regulatory requirements when 
used as intended

> Improves taste sensory performance without 
increasing sodium levels in both reduced-sodium 
and standard products1

> Two blends deliver sodium reduction across a 
broad range of applications

> Able to develop custom blends to meet specifi c 
taste and cost-in-use requirements

Comparing Popular Foods 
Made with Salt vs. SaltWise™ 
System

The following prototypes represent various applications 
that deliver a consumer parity liking at 33% reduced 
sodium versus fully salted control products.1

Cargill Salt
PO Box 5621
Minneapolis, MN 55440
1-888-385-SALT (7258)
www.cargillsalt.com

Cargill Salt
PO Box 5621
Minneapolis, MN 55440
1-888-385-SALT (7258)
www.cargillsalt.com

C O N TA C T

S A LT Y  S N A C K SSaltWise™ Brand Ingredient Innovation:
Flavor, Functionality, Flexibility.

Product Serving Size Na % Added Salt % Salt Reduction

Potato Chips

Control 28g 178mg 1.6 –

SaltWise™ Prototype 28g 119mg 0.99 38%

Tortilla Chips

Control 28g 178mg 1.6 –

SaltWise™ Prototype 28g 119mg 0.99 38%

Salsa

Control 30g 240mg 1.7 –

SaltWise™ Prototype 30g 161mg 0.95 44%

Beef Jerky

Control 28g 666mg 1.6 –

SaltWise™ Prototype 28g 446mg 0.74 54%

Bring the SaltWise™ System Advantage 
to Your Brand.

Partner with Cargill to create successful low-sodium solutions for Salty Snacks 

using the SaltWise™ sodium reduction system. Plus, ask about SaltWise™ 

sodium reduction solutions for: 

> Meats & Poultry

> Soups & Sauces.

1 Cargill proprietary research, 2006.
2 NMI Health & Wellness Trends Database, 2007

As a leading global supplier of health-promoting ingredients for food, beverage, dietary supplement 
and pharma/personal care industries, Cargill is uniquely positioned to help customers develop exciting 
new solutions for consumers.

Cargill is an international provider of food, agricultural and risk management products and services. 
With 158,000 employees in 66 countries, the company is committed to using its knowledge and 
experience to collaborate with customers to help them succeed.its knowledge and experience to 
collaborate with customers to help them succeed.

The information presented herein is believed to be true and accurate. However, all statements are made and all information is provided 
without guarantee, express or implied, on our part. WE DISCLAIM ALL WARRANTIES, EXPRESS OR IMPLIED, INCLUDING BUT NOT LIMITED 
TO THE IMPLIED WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE and FREEDOM FROM INFRINGEMENT and 
disclaim all liability in connection with the use of the products or information contained herein. All such risks are assumed by the purchaser/
user. The information contained herein is subject to change without notice. This information is offered solely for your consideration, 
investigation and verifi cation.

© 2008, Cargill, Incorporated. All Rights Reserved. www.cargill.com Item #/Date
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Americas

Cargill, Incorporated
15407 McGinty Road West
Wayzata, MN 55391
USA

Toll free:  +1 866 456 8872
Fax: +1 952 742 1708
Email: www.cargill.com

Europe – Middle East – Africa

Cargill, Europe bvba
Bedrijvenlaan 9
2800 Mechelen
Belgium

Tel:  +32 15 400 528
Tel:  +32 15 401 631
Fax: +32 15 400 591
Email: 

Asia Pacifi c

Cargill Asia Pacifi c Pte Ltd
300 Beach Road 23-01
The Concourse
Singapore 199555

Tel:  +65 6295 1112
Fax: +65 6393 8408
Email: 

Sweeteners that Give You
Every Opportunity for Success

C O R N  S W E E T E N E R S
A N D  S U G A R

Sweeteners that Give You
Every Opportunity for Success

C O R N  S W E E T E N E R S
A N D  S U G A R

Sweeteners that Give You
Every Opportunity for Success

C O R N  S W E E T E N E R S
A N D  S U G A R

O I L S  A N D 
S H O R T E N I N G S

Tortifi na® shortening: The only shortening 
product made especially for tortillas

Listening to the needs of our tortilla manufacturer customers, Cargill developed Tortifi na® tortilla 

shortening to address the challenges of making fl our tortillas in a small to medium operation, but its 

effi ciencies also have been proven in full-size operations. 

Tortifi na® tortilla shortening is available as a pourable shortening that provides ease-of-use and 

processing fl exibility. Because there’s no hauling and cutting of 50 pound cubes of solid shortening, you 

gain effi ciency and reduce labor intensity — and possibly even some product savings! And Tortifi na® 

shortening can help you create a tortilla that contains 0 grams trans fat per serving.

It’s one of those things that may make you think, 
“Why has no one thought of this before?”

Outside company logo

The Elations Company and Cargill
Collaborate to Launch
Joint Health Supplement Beverages

The information contained herein is believed to be true and correct as of the date of this presentation but is provided without guarantee, express or implied.
© 2008 Cargill, Incorporated. All rights reserved.
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S A LT Y  S N A C K S

Tempting. Tasty. Salty.

The SaltWise™ sodium reduction system offers the opportunity to delight consumers and differentiate 

your low-sodium salty snack products by delivering the satisfying taste, “saltiness” and functionality of 

salt. With the SaltWise™ sodium reduction system, you can:

> Reduce sodium in product formulations by up to 50%

>  Deliver the great fl avor of salt

> Improve taste in existing reduced-sodium products without increasing sodium

> Use as easily as salt in a variety of food applications

> Offer great-tasting, lower-sodium foods!

The SaltWise™ sodium reduction system helps 
you serve up reduced-sodium salty snacks with 
the great taste of salt.

col laborate > create > succeedTM

www.cargill.com/fl avors

© 2008 Cargill, Incorporated

How? By using proprietary 

natural processes, we’ve created 

natural specialty cheese fl avor 

ingredients that produce the 

complex, authentic aged notes of 

Gouda, Swiss, Cheddar, Parmesan, 

Romano and Blue cheeses. 

The result? Authentic cheese 

fl avor ingredients that are simpler 

to use, easier to source and 

more cost effective than standard 

cheeses. And just right for savory 

applications like sauces, dressings, 

snacks and seasonings.

It’s another way Cargill helps 

companies succeed. Call us at 

(800) 234-2539 to learn more. 

Only expertise like ours can deliver 
authentic fl avor like this.
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gnpbusiness.com
Where the work of buying and selling chicken gets done.

GO!

© 2006 Gold’n Plump Poultry |   Manage Your Account   |   Contact Us   |   Help   |   Privacy Policy  |   Logout  |

Retail – Boneless Skinless

77805 – Boneless Skinless Split Breasts

Retail      Foodservice

Deli      Industrial/Export

Your
Options:

Quick Product Search|   Product Info   |   Logos & Photos   |   Marketing Stuff   |   Sales Tools   |

Learn more about the
business segments we supply.

Go to cart

Logout

Photos Shipping Specs Ad Copy & Recipes

Add to Cart Add to Cart Add to Cart

RGB JPG - 200 dpi (on-screen & inkjet/laser printing)

CMYK EPS - 170 dpi (newspaper printing)

CMYK EPS - 300 dpi (high-end printing)

GRAYSCALE JPG - 72 dpi (on-screen & inkjet/laser printing)

GRAYSCALE EPS - 300 dpi (all print applications)

Printer Friendly Page Style & Usage GuideHelp with Using Photos

S P O N S O R E D  B Y

© 2007 Vector Wealth Management
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RED

BLUE

YELLOW

GREEN

WHICH COLOR ARE YOU?

Everybody has a style of dealing with money that can be defined by one of 

four colors. To register for a Color of Money event, you must first take the test 

to tell us your color. Register now

TAKE THE TEST AND REGISTER FOR
A COLOR OF MONEY EVENT!

NEWS AND EVENTS

Minneapolis event set 

for October 4, 2007

HOW TO REGISTER FOR
A COLOR OF MONEY EVENT

WHY YOUR MONEY
COLOR MATTERS

IS YOUR PARTNER A 
COMPATIBLE MONEY COLOR?

ABOUT THE COLOR OF MONEY     |      HOME     |      CONTACT US     |      VECTOR WEALTH MANAGEMENT

Home

About CFC

Building Financing Assistance

The Building Process

Operational Budgeting

Information and Resources

Featured Projects

Newsletter

FAQs

Contact Us

Welcome to Catholic Finance Corporation

We help Catholic parishes, schools and other Catholic entities with their
building needs — whether it be project planning, financial advice and
financial assistance, or preparing for Archdiocese approvals.

Much time, effort and expense can be saved by partnering with us as you
begin planning for your project. We can help you each step of the way, or be
available as needed. Check out Featured Projects for examples of our financial
assistance. For details on our services, see Building Financing Assistance. 

Want help now? 

Email us at info@catholicfinance.org. Be sure to include your name, title,
phone and email address, along with your parish 
or school name, address, city and state.

All information on this site at all levels is copyrighted by Catholic Finance Corporation (CFC). Information is provided solely for your

convenience. CFC is not responsible for any actions or inactions taken as a result of this information.

Catholic Finance Corporation

5826 Blackshire Path

Inver Grove Heights, MN  55076

(651) 389-1070

C
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Recipes & More

Products

Chik’n Fun

Offers for You

News Coop

Our Company

Just Business

Search       Recipes       Site

Farmer knows best

 This Month’s Features

GO!           Advanced Recipe Search

 

 Welcome to Gold’n Plump — 

the family raised chicken that’s 100% all natural. 

Here, learn what makes our chicken the best, and the plain truth 

about chicken safety. Or download some fresh offers and recipes, 

laugh it up with Cooper® and our daily chicken joke.

          Products: Freshly Frozen Ground Chicken Patties

      Recipe: Parmesan-Dijon Oven Fried Chicken  

  Coupon: Deli-icious Rotisserie Chicken

Event: Takin’ Names Tour

FACTSG E T  T H E

FACTSG E T  T H E

I N  T H E  N E W
S

C

HICKEN

Through a combination of experience, technology and 

strategy, Bollig Inc provides comprehensive engineering and 

environmental solutions. 

We provide quality engineering delivered through honest, 

dedicated partnerships for:

• Municipal

• Agency 

• Land

• Water Resources

• Agricultural

CLIenT ACCess    Ph. 320.235.2555

Over 65 years of collective  
engineering experience

•
•
•
•
•

•
•
•
•
•

HOme               SectOrS               Bidding               ABOut uS               Funding OppOrtunitieS               cOntAct uS

d1

S i t e  n A V i g A t i O n

• Home • Sectors

• About Us • Bidding

• Contact Us • Funding Opportunities

B O l l i g ,  i n c .

1700 Technology Drive ne 
suite 124
Willmar, Mn 56201 
contact@bollig-engineering.com

 © 2012 Bollig, Inc.
Web site Development by e*Tap Marketing

p: 320.235.2555
f:  320.235.1986
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If you would like more information,  
please call Kim McGraw at 763.422.8441  
or email kim@kimmcgraw.com  
(or kimmcgraw@earthlink.net)
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